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ABSTRACT 
This study investigates the phenomenon of interfaith communication among Indonesian Muslim users 
of the HelloTalk language-exchange application, examining how this platform has evolved into a 
hybrid space of “Digital Religion”. Employing Alfred Schutz’s social phenomenology and Abraham 
Maslow’s hierarchy of needs as complementary theoretical frameworks, this qualitative research 
utilized purposive sampling to select two key informants who actively engage in interfaith discussions 
on HelloTalk. Data were collected through semi-structured in-depth interviews conducted online and 
analyzed using phenomenological reduction. Trustworthiness was ensured through source 
triangulation and member checking. The novelty of this study lies in its dual-framework approach  
simultaneously mapping motivational structures (Schutz) and psychological needs (Maslow) within a 
non-religious digital platform. The results indicate that users’ Because Motives are rooted in past 
positive experiences with non-Muslims and inspiration from the Prophet’s da’wah stories. Meanwhile, 
the In-Order-To Motives are dominated by a missionary mission to earn spiritual merit (Self-
Transcendence), a desire to correct global misconceptions about Islam (Esteem and Safety Needs), 
and the aspiration to forge cross-cultural global connections (Love/Belonging and Esteem). The 
findings demonstrate that HelloTalk users deliberately sacralize a secular digital platform, 
transforming it into a field of spiritual service. This study contributes theoretically to Digital Religion 
scholarship by documenting a novel form of faith diplomacy enacted by lay Muslim users through 
algorithm-mediated intercultural communication, and contributes practically by informing digital 
da’wah strategy and interfaith dialogue programs in the Indonesian Muslim context. 
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INTRODUCTION 
Revolution technology information and communication has change fundamentally the way man 

interact, interpret yourself, and run practice religious. In Indonesia, the phenomenon This No can 
viewed adjacent eyes, remembering position strategic of this country as one of the the world's largest 
internet user and the country with the largest Muslim population. Latest data from We Are Social and 
Kepios at the beginning 2024 shows that internet penetration in Indonesia has reach figure 66.5% of the 
total population, with amount Internet users reached 185.3 million people.1 More continued, 
Association Indonesian Internet Service Providers (APJII) reported number more penetration high, 
namely 79.5% (APJII, 2024). The figures This No just statistics infrastructure, but rather indicator shift 
lifeworld (life world ) of Indonesian society, where digital space has become extension not inseparable 
from reality physique. 

In context religiousness, digital space has metamorphose. This is not just transfer religious practices 
to online media (online religion), but rather A ecosystem new where the authorities religion, rituals, and 
identity negotiated repeat through logic algorithms and technological affordances. The phenomenon 
This bring implications Serious for Communication Islamic Broadcasting (KPI). Da'wah No Again 
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nature One direction (monological) of pulpit to congregation, but rather become dialogic, decentralized, 
and often takes place in spaces that are not designed special for religion, such as social media 
applications and online games (Sito et al., 2025). 

One of overlooked phenomenon from attention academics current main is interaction religious 
events that occur in the application exchange language (language exchange). HelloTalk, a global 
application that connects users For Study Language foreign with speaker native speakers, have develop 
become room unique hybrid. Although designed For objective pedagogical improving competence 
linguistics through chat features, Moments (timeline), and Voice Rooms (rooms) voice) reality on the 
ground show existence appropriation function by user. User Indonesia, the majority of which 
background behind students or Muslim students, often utilise HelloTalk as an arena for discuss topics 
theological, cultural, and interfaith with global users (Campbell & Evolvi, 2020). 

Different with Facebook or Instagram which is based on the network friendship that has been there 
are (strong ties), HelloTalk bringing together strangers based on partner language (for example : 
Indonesian - English). Meeting between these " strangers " create dynamics distinctive communication 
according to perspective Simmelian, where individuals often more open For disclose things of a nature 
personal or fundamental, including religious beliefs, to people who don't they know in life real 
(Masripah et al., 2024). However, openness This like sword double -edged. On one side, he open 
opportunity da'wah bil oral and cross- dialogue enlightening faith (interfaith dialogue ) ; on the other 
hand, it open gate going to debate heated theological misunderstanding culture, and even cyberbullying 
religiously motivated. 

Urgency study This the more strengthen when see context sociological religious diversity in 
Indonesia. The Indonesian Ministry of Religion released Index Harmony People Religious (KUB) in 
2024 which reached number 76.47, enter in "Very High" category (Arsyad, 2024). However , the figures 
statistics This often hide residue intolerance that moves under surface, especially in difficult digital 
spaces monitored. The 2024 Setara Institute report noted existence surge violation freedom religion and 
belief, which indicates that regression tolerance Still become threat real (Setara Institute, 2025). Digital 
spaces such as HelloTalk, which is outside range regulations strict state, become a " valve" release " for 
expression possible religious pressed in space physical, or on the contrary, to be laboratory experimental 
for child young Indonesians for test argument faith they are in front of secular global audience or 
different religions. 

Question fundamentals that emerge is : Why Indonesian users choose application Study Language 
For do communication intense and risky interfaith phenomenon? This No can explained only with see 
behavior surface. Required knife capable analysis dissect structure awareness and motivation subject. 
Therefore that, research This use approach Phenomenology Social Alfred Schutz. Schutz offered 
framework Work For understand action social through two types of motives: Because Motive ( Because 
Motive) which is rooted in the past, and In-Order-To Motive (Goal Motive) which is oriented into the 
future (Slama, 2021). 

In addition , to deepen analysis about encouragement psychology behind these motives , research 
This integrating Abraham Maslow's Theory of Motivation, Is involvement in debate or religious 
discussions on HelloTalk driven by need need for safety (Safety Needs), the need social 
(Belongingness), appreciation (Esteem), or precisely is form actualization Self -Actualization and 
spiritual transcendence (Self-Transcendence)? (Ghatak & Singh, 2019; Zaid et al., 2022). 

Synergy between Schutz's phenomenology and psychology Maslow's humanistic expectations 
capable give description comprehensive about the " anatomy " of experience communication Interfaith 
Indonesian users on HelloTalk. Research This No only important For development science 
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Communication Islamic Broadcasting in respond new media challenges, but also strategic For map 
pattern new interaction interfaith religion that transcends geographical and cultural boundaries. 

Based on exposure reality about communication interfaith activities carried out Indonesian users 
with foreigners on the app HelloTalk, then phenomenon the interesting and important For studied and 
observed more far and deep. This study aim For express and describe in a way In-depth analysis of 
Indonesian users ' Because Motives on HelloTalk, and exploration of users ' In-Order-To Motives the 
in map orientation teleological when utilise feature technology For religious and personal interests. The 
results of studies and research on This expected can develop knowledge communication Islamic 
broadcasting; contributing to digital sociology; and providing enrichment of digital religious literature. 
In the realm practical, results studies This expected give benefits in various circles in a way 
simultaneously like practitioners preaching or Islamic academics to increase outlook about psychology 
global audience and effective communication strategies in digital interfaith dialogue. 

To the best of the researchers’ knowledge, no prior study has simultaneously applied Alfred 
Schutz’s social phenomenological framework and Maslow’s hierarchy of needs to analyze interfaith 
communication within a language-exchange application. Existing studies on HelloTalk focus primarily 
on linguistic competence development Basir et al., (2024); Dwy Puspita et al., (2023); Siregar & S 
Ismahani, (2024); Yang & Yang, (2025) and do not examine the religious or ideological dimensions of 
user interaction. Studies on digital interfaith dialogue Habibah & Afdillah, (2024); Wahyuni et al., 
(2024) tend to examine purpose-built religious platforms rather than hybrid commercial applications. 
The present study bridges this gap by revealing how Indonesian Muslim users appropriate a secular 
language-learning platform as a space of theological agency and global da’wah, thereby extending the 
Digital Religion paradigm into previously uncharted digital contexts. 

 
METHOD 

Study This based on the paradigm Constructivism. Paradigm This chosen Because reality 
communication interfaith on HelloTalk viewed as results construction pluralistic society. Truth No 
nature singular and objective , but rather subjective and interpretive, depending on each individual's 
experience (Duc et al., 2025). Research This No aim for test hypothesis statistics, but rather for 
understand the meaning behind action man. 

Study This use approach Qualitative with type study Phenomenology. Phenomenology chosen 
Because the goal is dig essence experience aware human (lived experience) in a in-depth. The 
phenomenology developed by Schutz acknowledges that description experience always involving 
interpretation researchers (Duc et al., 2025). 

Discussion about communication interfaith in this digital space reviewed with approach 
phenomenology social movement initiated by Alfred Schutz for dissect action social somebody through 
Categorization of In-Order-To Motives and Because Motives. According to Schutz, the task main 
knowledge social is interpret the meaning given individual to action social they in the world of life 
everyday (Roth, 2022). 

For enrich analysis of motives, research This participate use Hierarchy Maslow's needs. Maslow 
argued that behavior man driven by desire for fulfil structured needs in a way hierarchical. Hierarchy 
Maslow's needs include: first, the need for physiological; second, the need for safety; third, the need for 
social, fourth, needs appreciation, fifth, the need actualization self and sixth, the need transcendence. 

The process of extracting and collecting deep data studies communication interfaith in this digital 
space done with interview in depth (In-Depth Interview). Stewart & Cash still in Herdiansyah , defines 
interview as something interactions that contain exchange rules, responsibilities answers, feelings, 
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beliefs, motives, and information (Herdiansyah , 2023). In context study this, interview done online via 
feature calling sound on Google Meet or Zoom, as appropriate comfort informant. Guidelines interview 
semi- structured in nature which includes questions about Because Motives and In-Order-To Motives. 

Participants were selected through purposive sampling, with the inclusion criteria that informants 
must be Indonesian Muslim users of HelloTalk who have actively engaged in interfaith discussions with 
foreign users for a minimum of six months and are willing to provide in-depth interview data. Two 
informants participated in this study: Hanifah (female, 22 years old, undergraduate student of Islamic 
Communication Studies) and Rumondor (male, 24 years old, postgraduate student of Islamic Thought 
Comparative Studies). Both were contacted through the HelloTalk platform and provided informed 
consent digitally prior to participation. The relatively small number of participants is consistent with 
phenomenological methodology, which prioritizes experiential depth over numerical breadth (Duc et 
al., 2025). To ensure data credibility and trustworthiness, this study employed source triangulation by 
cross-referencing interview data with netnographic observations of the informants’ public activity on 
HelloTalk’s Moments feature, as well as member checking, whereby preliminary interpretations were 
returned to informants for verification and validation before final analysis. 

 
RESULTS AND DISCUSSION 
 HelloTalk Overview 

Observation results netnographic show that HelloTalk, though labeled application education, 
operating like social media hybrid. Moments feature works as display case identity. Indonesian users 
often share Photo activity religious (prayer) Eid al-Fitr, open fasting, quotes from the Qur'an) with 
captions in English English as material Study at a time soft-da'wah. However, the most intense 
dynamics happened in Voice Rooms. Different with text that can edited, Voice Rooms are real-time and 
ephemeral (missing after finished). Here it is Schutzian intersubjectivity is tested. In One virtual space, 
can gather a Students from East Java, an Orthodox Christian from Russia, and a Atheist from the United 
States. Interaction often started with introduction language, however with fast shift to question 
existential: "Do you drink alcohol?", "Why do Muslim women wear Hijab?", "Is God real?".8 

Findings field show that spaces This often No own strict moderation. This is create tension where 
the arguments are the loudest or dominant wins, reflecting what Maslow called struggle for Esteem 
(appreciation / dominance) in digital form. 
 
Because Motives of Indonesian Users in Interfaith Communication at HelloTalk 

Inner motif studies phenology become important things as material interpretation action social. 
Alfred Schutz tried define action man into two, namely because motive (because ) is a motive that refers 
to past knowledge Because That its orientation related to the past. Both namely in order to motive 
(because), this motive aim get description as intentions, plans, hopes, interests, and so on that are 
oriented towards the future. Social action This present Because existence motivation For fulfil needs 
that must be met fulfilled. 

In his magnum opus, The Phenomenology of the Social World, Alfred Schutz asserts that action 
man No appear from room empty. Every action rooted in the past, in what it is called as Because Motive 
(Motive Because). This motive refers to past experiences that have been sedimented in awareness actors 
and form " situations biographical situation and " deposit " knowledge (stock of knowledge) that he has 
moment this (Schutz, 1967). Motive cause only can understood in pluperfect tense mode (past 
perfect)— meaning, action users on HelloTalk day This happen Because incident certain has happened 
and finished in the past. 
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Reviewed with use approach the concept of Because Motives from Alfred Schutz, exists a number 
of theme the main thing that can categorized as a motive cause Indonesian users do communication 
interfaith in the application HelloTalk. 

 
Experience interact with teachers and friends different religions 

One of informant confess that He decide for enter room discussion interfaith on HelloTalk No 
Because initiative empty, but Because has through interaction direct with teachers and friends of 
different religions in the real world during period studying. 

Hanifah in the statement convey: 
 
" During period college, me start meet with many people come from from different religions. 
Lecturers to my friends There are non-Muslims. From there I start open to differences and put aside 
previous negative stigmas I hold when Not yet interact with they .” (Interview results with Hanifah, 
an Indonesian user on HelloTalk, December 2025) 
 
Apart from Hanifah, other information was also obtained from Rumondor: 
 
“I was previously studying at a state university in the department comparison school of thought. 
My teachers always reminding to respect and appreciate other people's beliefs. As for the 
discussions light related to religion ever I do within certain limits.” 
 
Based on results interview said, can known that the informants brave for participate in discussion 

interfaith with users others, especially foreigners (bule), because own experience similar when during 
their college years. During their college years, informants regularly interacted and discussed with 
people of different religions, so that He brave For do the same thing in the digital space like HelloTalk. 

One of findings crucial in study This is role past experiences in breaking down psychological 
barriers to interaction interfaith. Informant research, such as Hanifah, reveals that his courage and 
comfort discussing religion in digital space is not appear suddenly, but rather rooted in history 
interaction positive with non - Muslim lecturers and friends during college. 

In Schutz terminology, past experience This functioning change interpretive schemes (schemes 
interpretative) user. Before existence interaction said, stock of knowledge users Possible dominated by 
typification negative or suspicion towards non-Muslims, which is often inherited through primary 
socialization in a homogeneous environment. However, the encounter direct (face-to-face encounter ) 
in the past that took place positive has revise scheme this. Experience the settle in awareness as valid 
reference that " interaction with non-Muslims is safe and enlightening." 

If we dissect This using Hierarchy Theory Abraham Maslow's needs, motives, causes This related 
close with fulfillment Safety Needs context psychology social, ignorance about group outside ( out-
group) often give birth to anxiety and perception threat. Positive past experiences functioning reduce 
intergroup anxiety said. Users feel " safe " in a psychological For enter room discussion HelloTalk is 
full uncertainty Because they own reservoir memory security from the past. Without any motive this 
without the foundation of a sense of security that has been internalized user possibility big will avoid 
potential interactions trigger conflict cognitive or emotional. 

 
Story Inspiration of the Prophet Muhammad 
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Encouragement For active in nuanced discussions religious can also triggered by stories inspiring 
about the Prophet Muhammad as conveyed by the teacher. This stated by the informant when interview 
as following: 

My lecturers and teachers often tell a story about the tortuous process of the Prophet's preaching 
during spread Islamic teachings throughout his life. From the stories said, I inspired For more active 
participate in spaces discussion religious, especially those who have not get to know Islam or own other 
beliefs.” (Interview results with Rumondor, Indonesian user on HelloTalk, December 2025). 

Based on results interview said, can known that informant feel pushed For active discuss about 
Islam after listen stories inspiring about the Prophet Muhammad from his lecturers and teachers. He 
began discuss about Islam in the middle those who have not get to know Islam or hug other beliefs. 
Experience the bring it for return spread Islamic values and teachings in digital spaces such as 
HelloTalk. 

Besides experience directly, Schutz emphasized that part big stock of knowledge We originate from 
"inherited knowledge " in a way socially derived knowledge from predecessors. Findings research on 
informants Rumondor show that motivation For involved in religious discussions are heavily influenced 
by stories inspiring about the struggle of the Prophet Muhammad SAW (Rasulullah) was heard from 
the teacher or lecturers in the past. 

For users with background behind students, stories This No just archives history, but rather element 
constitutive from self-concept they. Narrative about how the Prophet faced rejection However still 
persistent convey message truth has internalized become A moral imperative (moral necessity). When 
they navigate feature Voice Rooms on HelloTalk, situation biographical This activated. They No see 
feature the as room secular, but rather as digital analogy of the markets in Mecca or Taif the place where 
the Prophet preached. Their actions day this (arguing, explaining, inviting) is done Because they have 
been " educated " by history the. 

In Maslow's perspective, this motive relate with The need for a sense of belonging and affection 
(Love and Belongingness Needs), but in more dimensions transcendent. With replicate the actions of 
the Prophet, the user affirm their sense of belonging to community Muslim community (Ummah) and 
its history. They feel become part from eye chain long struggle. This gives validation strong identity: 
they act No as isolated individuals, but rather as representation from A great collectivity. 

 
Object Da'wah 

Perception beginning informant towards non- Muslims on HelloTalk it turns out No only limited 
to Friend Study Language foreign or enemy thinking. More Far from that, informant feel that they is 
object ongoing preaching look for the whole truth. Like expressed Rumondor in his statement as 
following: 

 
“I consider they as someone who is in the process of searching the complete truth, and share I 
am Islam truth that. So they more from just Friend Study or enemy thinking. Departing from 
ignorance they, me try For embrace them and consider they as people who are look for straight 
path. In terms of thoughts, I want to straighten out interpretation those who are wrong about 
Islam.” (Interview results with Rumondor, Indonesian user on HelloTalk, December 2025). 
 
Based on results the above interview, can known that informant consider non-Muslim people who 

are on HelloTalk as object necessary preaching enlightened. He is always embrace those people in 
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meaningful discussion while straighten out misunderstandings that have been This practiced by non- 
Muslims HelloTalk. 

Motive cause the third identified is perception users to condition cognitive against his speech. 
Schutz explained that in interaction with contemporaries who did not We know in a way intimate, we 
use Typification or ideal type for understand they. Findings show that Indonesian users construct against 
non-Muslim talk on HelloTalk through ideal type " Lost Person " or " Seeker" "Misunderstood Truth ". 

Motive cause here is gap knowledge (knowledge gap). User own belief strong theological (Islam 
as truth absolute), while they perceive against talk is at in ignorance (jahiliyah ) or misunderstanding. 
Gap between " what I know " (truth) and " what they are No know " (error / misunderstanding) to be 
reason causal driving force action. User act Because existence perception deficit on other necessary 
parties filled. 

The connection with Maslow very closely with Need Awards (Esteem Needs). With positioning 
self as " the giver" enlightenment " and the opposite talk as a " recipient," the user in a way No aware 
put self in higher moral hierarchy high. This meets need will self-respect and competence. They feel 
own something valuable (religious truth) for given, which increases the sense of price self they are in 
front of global community that often views adjacent eye towards developing countries. 
 
In-Order-To Motives of Indonesian Users in Interfaith Communication at HelloTalk 

If Motive Cause see to back, In-Order-To Motive (Goal Motive) oriented to the future. Schutz 
defines this motive as a " projected act " in the future perfect tense (modo futuri) exacti) meaning, actor 
imagine action the as if has finished done and purpose has achieved (Schutz, 1967). Analysis towards 
the goal motive users HelloTalk disclose that they No just participants passive, but rather architect 
active in designing future reality through digital interactions. 
Digital Da'wah Mission is Worth a Reward 

This is the most dominant motif among users Muslim. Communication action interpreted as 
religious obligations. The goal Of course For convey Islamic truth. Interview conducted with informant 
show that communication interfaith becomes bridge For scavenging reward, especially If succeed make 
against discussion interested enter to Islam (H Wai Weng, 2024). 

Hanifah in the statement convey: 
 
"I believe that every Muslim required For preaching. Based on matter that's it I participate in 
discussion interfaith. Da'wah That No only just in the pulpit, but in this day and age preaching Can 
done anywhere, including here (HelloTalk). Achievements the biggest from interaction this 
interfaith is entry they to Islam. Besides that, I also target the same people are Muslim. Because it 
turns out Still there are people who don't know teachings the basis of Islam such as pillars of Islam 
and pillars of faith." (Interview results with Hanifah, an Indonesian user on HelloTalk, December 
2025). 
 
Based on interview said, can known that there are some real motives of purpose glorious from 

informant in context preaching. First, the informant believe that every Muslim must the law For do 
preaching, in context whatever and regardless from how much simply put truth that ; Second, the 
informant own hope big For become door guidance for non - Muslims so that they aware and willing 
For enter in Islam; Third, besides spread preaching among people non-Muslims, informants also remain 
remind Islamic teachings to his friends who are Muslim. 
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Information similar delivered by Rumondor as following: 
 
" My goal for preaching, spreading Islam. I want to convey how Islam is, along with see Lots a 
phenomenon that isolates Islam so that produce Some people hate Islam. The next target, if from 
they there are those who convert to Islam, for I That only a bonus. Speaking about reward, of course 
This become orientation me too because spread the teachings of Islam is A the glory and the reward 
are very great.” (Interview results with Hanifah, an Indonesian user on HelloTalk, December 
2025). 
 
Based on interview said, the informant do communication interfaith with objective main For spread 

Islamic values and teachings, and hope they get guidance For embrace Islam. In addition, the reward 
also becomes attractive orientation informants to be more active spread the truth and goodness of Islam 
in digital spaces such as HelloTalk. 

Findings study show that the most dominant and explicit motive is desire For do preaching and 
getting reward (earning merit). User like Hanifah and Rumondor in a way aware intend interaction they 
as worship. In Schutz framework, " get reward " is A unique future projections Because beyond time 
worldly (of a nature eschatological). Users imagine A future conditions Where notes charity they 
increase in order to (in-order-to) safety hereafter guaranteed (Schutz, 1967). 

This represents peak from hierarchy Maslow's needs, even beyond what was the beginning He 
formulate (R Timol, 2023). In the years Finally, Maslow revised the pyramid with add Self - 
Transcendence above Self -Actualization. At the stage this, individual No Again motivated by need 
egoistic, but rather by external goals self (beyond the self), such as service to Lord or humanity. 

Users HelloTalk show characteristics this. They use technology No For consumption passive, but 
For spiritual service. They transform Voice Room feature become a Preaching Space. The implications 
of findings this is very significant for studies Digital Religion. This proves that desacralization space 
(from the mosque to application) no as well as immediately decentralization action. On the other hand, 
users do sacralization room profane; they inject meaning divine to in algorithm secular application 
exchange language. Preaching actions this is also a form Self -Actualization, where the user realize 
potential full they as a " complete Muslim " (perfect) who carries out religious commandments to call 
out to kindness. 

 
Correct Misunderstanding 

Different with proactive preaching inviting, this motive more nature defensive-educational. The 
goal is repair image or image restoration. Interviews conducted with informant show that 
communication interfaith provides chance for informant for clarify misunderstanding about the Islamic 
religion which has been This embraced by non-Muslims. 

Hanifah in the statement convey: 
 
“I want them to no misunderstanding in looking at Islam, especially until Afraid towards people 
who are Muslim. At the very least, they So know that Islam does not as bad and as terrible as as 
before they imagine.” (Interview results with Hanifah, an Indonesian user on HelloTalk, December 
2025) 
 
 
 



Bayu Firmansyah, Ahmad Samsudin 
Interfaith Communication in Digital Space: A Phenomenological Study Experience Interfaith Communication 
among Indonesian Users on the App Hellotalk 

 
 

 
9 Interdiciplinary Journal of Advanced Research and Inovation – Vol 4 No 1 January, 2026 

Other information was also provided by Rumondor like following: 
 
“Well, this also becomes objective I. Maybe among they there are some who have know Islam, but 
misunderstand it. I will try For straighten it out so that they at least enlightened.” (Interview results 
with Hanifah, an Indonesian user on HelloTalk, December 2025) 
 
Based on interview said, the informants want to become representation Muslims in straighten out 

misunderstandings that exist among people non-Muslims. They No want non-Muslim people feel 
Afraid with Muslim users on HelloTalk. 

Purpose motive both are very strategic is desire For correcting global misunderstanding of Islam 
(Islamophobia) and displays the peaceful face of Islam (Sito et al., 2025). Users imagine A future 
scenario where the opponent talk foreign they No Again feel " horrified " or " afraid " of Muslims. This 
is a very rational projected act. 

In Maslow's analysis, this motive rooted Strong on Safety Needs at the collective level. 
Islamophobia, terrorism stigma, and discrimination is threat real for a sense of security ontological a 
Muslim on the global stage (Ghasiya & Sasahara, 2022). With do clarification and education on 
HelloTalk, users currently make an effort modify environment global social to become more safe and 
friendly for identity they. They currently build a " shield" cognitive " for protect self and community 
from attack prejudice. 

Schutz explains that in social action (action) social), actor aim For influence awareness of others 
(affecting-the-Other). Users HelloTalk in a way aware try do intervention to stock of knowledge against 
they talk. They want to delete old typification (Muslim = Violence ) and replace it with typification new 
(Muslim = Friendly, Logical, Open) (Schutz, 1967) 

This motif is also related with Need Esteem Needs (Esteem Needs). There is a desire strong For 
restore honor (honor) of the tarnished group. Users want to identity Islam they recognized as source 
mark positive, not source fear. Success in change perception one foreigner give satisfaction deep esteem, 
validating role they as agent change. 

 
Weaving connection with foreigners 

This motif in essence become the most basic foundation from existence communication interfaith 
on HelloTalk. The goal is weave connection with different strangers citizenship For learn Language 
they. The interview was conducted with informant show that communication interfaith can become 
door opener interaction with the outside world. 

Hanifah in the statement convey: 
“The earliest goal from interaction this interfaith is weave connection with strangers. Themes about 

his early religion only become bridge that connects differences I with against talk. Never mind with 
non- Muslims, with fellow Muslims Muslim just often we Still Lots different, especially from aspect 
sect. Therefore that, discussion about this religion Can become matter positive For build understanding 
and comprehension One each other.” (Interview results with Hanifah, an Indonesian user on HelloTalk, 
December 2025) 

Insufficient information more the same delivered by Rumondor as following: 
“ Topic about interfaith that I do on HelloTalk This make I more believe self in speak use Language 

English Because topic This be one of the reliability that I have remember background behind education 
I. 
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Based on results interview said, can known that the informants make communication interfaith as 
gate opener more interaction intense and intimate with against talk on HelloTalk. Topics like religion 
are not only chat small talk, but become weighty topics for discussed, during chat That leading to 
positive things like build understanding and comprehension. Chats kind of This participate build trust 
self informant in train Language English. 

Although loaded religious, pragmatic motives for increase ability Language English and building 
fixed global network become runway operational. Interestingly, the topic of religion is used as a " tool" 
strategic " (means) for reach objective this. User find that discussion about topic philosophical and 
profound like theology more effective in build depth relationships (intimacy) and improve competence 
linguistics compared to conversation shallow (small talk). 

Here happen convergence between Need Social /Sense of Belonging (Love/Belonging) and Esteem 
(User Esteem) want to accepted as part from global community (global citizenship). Able to debate or 
explain the concept of "Trinity vs. Tawhid" in Language foreign provide a high sense of competence 
(efficacy). Recognition from speaker native speakers that " language Your English is very good moment 
explaining the Quran" is gratification that meets need award self (Slama, 2021). 

 
Table 1. Synthesis of Schutz's Motive Goals and Maslow's Needs 

Purpose 
Motive (In-
Order-To) 

Projection (Schutz) Maslow's Needs Implications of 
Action 

Mission of 
Da'wah 

Imagine someone else 
gets guidance & self get 
reward. 

Self-Transcendence & 
Self-Actualization 

Sacralization 
application ; 
transformation role 
become preacher. 

Image 
Clarification 

Imagine loss of fear/ 
hatred of opponents talk. 

Safety Needs 
(Collective) & Esteem 

Communication 
strategy defensive-
educative ; counter-
narrative 
Islamophobia. 

Connection 
Global 

Imagine self fluent speak 
& have friends 
international. 

Love/Belonging & 
Esteem 

Use topic religion as 
an intellectual "ice-
breaker". 

 
CONCLUSION 

This study reveals that interfaith communication among Indonesian Muslim users on HelloTalk 
is neither accidental nor spontaneous, but is structured by a complex interplay of biographical 
sedimentation (Because Motives) and future-oriented projections (In-Order-To Motives). Their In-
Order-To Motives encompass eschatological aspirations (earning divine merit), collective identity 
protection (countering Islamophobia), and socio-linguistic capital accumulation (global networking). 
Integrated with Maslow’s hierarchy of needs, the findings demonstrate that these digital interactions 
constitute acts of Self-Transcendence, wherein users sacralize a secular commercial platform as a field 
of charitable action (jariyah).  Theoretically, this study advances Digital Religion scholarship by 
documenting lay Muslims’ role as agents of faith diplomacy through algorithm-mediated intercultural 
communication. Practically, these findings inform da’wah practitioners designing evidence-based 
digital outreach strategies, educators developing digital literacy curricula that acknowledge the 
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religious dimensions of online intercultural communication, and platform designers seeking to 
facilitate constructive interfaith dialogue. Future research should expand the participant pool and 
incorporate non-Muslim interlocutors’ perspectives for a more comprehensive comparative analysis. 
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